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Impact of
COVID-19

on the digital, marketing,
media & technology sectors
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I N d U St rU B red kd own The information in this report has been gathered via a survey,

sent in December 2020, to professionals working across the
digital, marketing, media and technology sectors.
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Business Changes Hiring & Growth

Increased Remote/Flexible Working _ 92.5% of companies were hiring into
40% their teams in Q4, 2020
Increased Digital Comm- 60%

of companies were actively
Greater Awareness of Me- 62.5% planning on hiring in 2021

Soci<. 17.5%
of companies were unlikely to
hire new staff in 2021
Less Face-to-Face Meetings _ 70%
N of companies were definitely
Digitg Transfo- 32.5% not hiring new staff in 2021

Investment in Te- 40%
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of companies were unsure
about their hiring plans




